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News & Press Release
ARF Awards Annual Entrepreneurial Award 

New York, NY, April 15, 2005

The Advertising Research Foundation (ARF) announces The Company Crayon as the winner for the first ARF Innovative Entrepreneurial Award. 

The ARF Innovative Entrepreneurial Award honors excellence for new product/services development in the advertising & research industries. This prestigious award showcases the most innovative product/service introduced after January 1, 2005, and recognizes the talent and commitment of the people involved in every aspect of development, from concept through sales.

Bob Barocci, President and CEO of the ARF, today congratulated The Company Crayon on winning the prestigious Innovative Entrepreneurial Award for Excellence in Research and Development. The ARF has added this award to their Annual re:think! Conference as a way to support new comers and raise people's awareness of new concepts and their value to the industry.

The Company Crayon cultivates research and delivers it as a clear, easy-to-understand story. They do this by working with clients to articulate and visualize new ideas, using storyboards in a unique format that helps to convey and communicate a new concept. Their skilled facilitation and storyboarding nurtures the brainstorming process, yet allows concepts to be explored in more detail. Focusing on value proposition from the customer's perspective allows them to help differentiate themselves in the marketplace. The Company Crayon already has a list of illustrious clients such as Pitney Bowes, Women's Worlds Banking, Verizon, JP Morgan-Chase and most recently, Pfizer.



About The Company Crayon
The Company Crayon provides powerful techniques to help companies visualize and articulate innovative concepts and bring them to market. With a focus on customer value proposition, they enable clients to differentiate their brand, and create a clear, sustainable competitive advantage. 

About ARF

Founded in 1936 by the Association of National Advertisers and the American Association of Advertising Agencies, the ARF is dedicated to aggregating, creating and distributing research-based knowledge that will help members make better advertising decisions. ARF members include more than 300 advertisers, advertising agencies, associations, research firms, and media companies. The ARF is the only organization that brings all members of the industry to the same table for strategic collaboration. The ARF is located at 432 Park Ave. South, 6th Floor, New York, NY 10016 and on the Web at http://www.thearf.org. 
